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Sports Marketing in the Algerian football clubs within the requirements of professionalism:
Reality and Challenges.
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Abstract
Sport is the phenomenon of economic and social includes millions of followers across the world
and the market is estimated in millions of dollars a year, This has created intense competition
between various organizations and sports clubs and make them follow several methods for the
continuation and adaptation, Perhaps the most prominent of these methods, we find marketing,
Leaving many sports organizations in general and sports clubs, in particular, practiced on a
continuous basis to attract consumers and increase their profits.
And the sport phenomenon known in great demand in Algeria, especially football, Where advocacy
a particular club and keep track of all news has become phenomena of our society that on the one
hand, On the other hand the developments that the sports arena know and the introduction of what is
known as professionalism, Making sports clubs a economic organizations, aim to make a profit,
And this is what makes it imperative upon the use of marketing practices to change consumer
behavior and the acquisition of sporting loyalty, And this paper is an attempt to find out the reality
and obstacles to the use of sports marketing by football clubs within the requirements of
professionalism, All of this led us to ask the next major question :
* What is the reality of the practice professional Algerian sports football clubs marketing?
And the answer to this problem divided the paper into three axes:
-The first axis: marketing and sports marketing.
- The second axis: professionalism in Algeria: determinants and obstacles.
- The third axis: the reality and challenges of the application of sports marketing in professional
football clubs
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