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Abstract:  
The objective of this research is to analyze the purchasing behavior of the Algerian consumer in the 
epidemic crisis since March 2020, and its impact on the purchasing decision, in addition to the 
economic, social, psychological and cultural factors affecting his behavior. By studying a sample of 
employees of the SECGF aculty University Souk Ahras using. The questionnaire and processing it 
with statistical methods appropriate.  
The buying behavior of sample members was affected by the Corona crisis due to their fear of 
scarcity of resources and appetite for acquiring goods during quarantine.  
Keywords: Consumer Behavior, Purchasing Decision, Covid-19 Crisis. 
JEL Classification: M31, P36 
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