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Abstract:

The objective of the study is to highlight the need to integrate the environmental dimension
of companies in their various marketing activities, starting from the design of products with the
lowest levels of environmental impact throughout of their life cycle, and by using the
descriptive analytical approach which makes it possible to identify the concepts and the
informations necessary to achieve the objectives of the study and to answer its questions, the
study therefore targeted Phillips as one of the leading companies having adopted this dimension
to reduce the environmental impacts of the product throughout its life cycle.

One of the results of this study is that eco-design is necessary to make the environment
sustainable, human, social and industrial, which forces organizations to adopt this approach,
leading to record sales targets for products designed for the environment, as demonstrated by
the Phillips experience.

Keywords: Green marketing, Eco-design, Green products, Product life cycle.
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D) Ja) ABUal) 1dady sulee el 385 (Y ol axiy olaY) ALY (e 5pand dailE e
AL ol Ly sleall Slgall € 00l salel A ST il o) agail) Sale) Al o(98
Ja 08 A8Lasl el # 1) Ja) Bylad Mga dgag o deadll ALEN £l of ¢ gl sale
Ja) Lasial) daadl) (Sdndl (35S o oSa Ja) goa) Aulilly ASliall (5)5kane se 250
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(Fabio & al, .assiai 8 derdioual) Sfgad) Qi ) Cargss cmitall olal) 2aills (541 8y
 Alsall (AN 8 Al il Y (il Ky 2006, pp. 194-195)

Al el cladia) 12 J<al)
Dylgall Jalds Dbl sl el e v Sliad) yiul

L
A5 Balal) gz )i et 2 Y sy e Jlariins) Al po bt ML) (10 i)
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Fabio & al, 2006, p.195, i pai : jaaall
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53)) A58 i€ callall 8 Belials Aphall laedls A3l 5361 Clesane HST 00 522l
sAY) U8 e 1891 ale 3 AS5al Canll o))l 51 mubead) daiad) ClSHa) 8 Ll
(90Xl Lagid mabias oz il AN @iy clailggs «cisaxul i "Gerard et Anton Philips”
(Frank, 2006, .cuydall Oyl Ay 8 Lgys) 8 daiiad) CIGEN ST (e a5 sl
http://phozagora.free.fr)
Clabyl @ss 100 (e ST & ads 114000 cilags ) A8 cilis 2016 ale 3 v/
daall Loy cdhad A 8 "Philips" A$Hd adat S oLgym bl 24.52 cul
Algicall sba dasig ¢ alsdlly Guigall selny) Jols :(Lighting) s:lay) «(Healthcare)
ALY cilatidl daleie Aaiil :(Consumer Lifestyle)
il e 38551998 ale (Philips Ecovision) gl dug il Genld mablip Jol sk &5 v/
Jadads LAl iaall Lpanil) Calanly alSal auan penaly cde bl cilaiall 8agag Lo lial) AaiY)
leilaiie Aainal 9650 dowsy 48Ul 3oL Cpant] (add Oele 500 1 dile ) 4l "Philips”
Mays slaall sall aladia) Sy gl sale) dladsl die Liaay duallall
Joanl) &5 ) Galid) o ziie 6l ddal adiad Cum "ot ke A58 clad 8, v
eally Lol Bale) (gl Byladl) algall cimill cABU) BoUS rdiidie uleal Uy lgde
(Philips, 2020, https://fr.wikipedia.org) . ol &Y
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Mo Lee & Ju Park, 2005, p.21 : siaall
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Asie) saal Jary 4l LS gl mulias Slgind ) A8l (e %80 7l 138 sy Cun
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(sl Caial) maly e a3 claiall salgdl) o2 zid) TCO saleds Lo 5ila
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;3943 "Philips" A$d cildara Jalas 4.4
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Philips Group.(2020). Innovating to address global health challenges. Annual
Report. Koninklijke Philips N.V. Netherlands, Holland. p27.

i 904 (sF «5ys sl 8.175 o 2338 2020 ale zMally paniill cilagse of aadls
el Bla e il el (po GsSall Giiiall sl Gmiged 5 Gua 2019 ple (e
oo Al Aplaa¥) clelaY) Jdab cuw dbgall 38 Glasaly sealls 4asal
EDlailly Ahal) e IS 4 Al cdlaiall Ayl cilegd Zually Ll .COVID-19 5
%285 2019 ple e %19 Ly 53L5 ¢ 955 (ale 5.564 Caaly ¢ ol Slgally agills dilially
dadle o oDlaal) e le 38 Gaadlall ) o3a 8 IS 05S5 Layy 2018 ple e
@) 2020 ale & 5 0 sile 5407 die dpaddl) daiall B L) wass & LS Lol
Lt sl Aliall § lawgie pmliail 2018 ale oo %25 2019 ale e %8 Ay 8
G Y b e oy IS gl (Qluly pdll daia Bl b Adle dawiy aliddl
SV ) el zaliy ) 2Ly L (Philips Group, 2020, p. 27) ¢lald) (s el
leblee maen e clld (galatng caliiseadll dio aliiie (s dalia) Cilaal aaas 5 (Al sle)
(Lannuzzi, 2018, pp. 82-83) .EcoVision aiull 45,0L cew W aca
:2020 - 2018 "Philips" 4S_s& il i 2.4.4

1.54 5 A3lie (padd JLle 1.64 sha pead ) A58 clatie @l 2019 oo b
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Clatiall e sagiall elpadll Sl B sl @lia o dsaall DA e Laadls
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Cileadlly clatiall (e ClalpY) Candinlg 2018 ale 3 %64 Ak Cilasaal) 50 %67 Jias Las
du;‘xj\ G;um 02 Jadiy (e sla@y) il B S laial) e 3alsiall &3l
&5 ) i o€ally clgarioa salels s o Al AalaiY )y cilaially celiY) e el
%13 5 cops Maal) Gadl) e JB) e %30 Ao (ggint ) cilatially «lganioas salels
%70 ) ehadll Claby) salips AN a5l G 2018 ale 3%12 5 4358 2019 ale b
Jslas sl de gine i cila it DA e lglile (109615 e Jseanlly cibanal) (e
2020 ale g
151 padl) <l iU "Philips" 48 pd sl 3.4.4

o) A<a) jigin Y echlénaYL daleia) ciliall e dlald sas elac) Jal o

é@A}A}Q LQSHMH\M\ d\a.auﬁdjéaj\ L) dmd;\ Al cld
(Philips, 2019, www.sustainalytics.com) .sbal Jgaall
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